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CAC@QO7CO@mMB>0A0HBGAA8:8GBEFACH8BEG5M;0G MY NAME IS THOMI GANATSA. | BORN AT CZECH REPUBLIC.

@530?70&GH8AGGO0?CAEB; BHE2042IFHS@25@3BFQG8@5FO0 | WAS YOUNG WHEN I LEFT THESSALONIKI, GREECE AS.
55 @ EOAHF5 @® ABF ;00;4;0 | MOVED TO BADEN-WURTTEMBERG AND THAT'S THE PLACE | AM LEAMMG UNTI
H?5;0B@I1>5X05E5;88;G>5LHB®MCG3M54@C40EHSEA | AM MARRIED, | HAVE THREE KIDS.

GHCIHH30F48

OLCG;0:8GHDBO;4@DCI

5202@5FG®>:5G3O3FO0L, SHB5F@O0AQG HE8A?25H ;0
S5F30GHGO®F>5H5G 5 @; 0E @ | H5GHHOHENSTEIN INSTITUTE.

HAOECLO@BCAO4;0>CNEG>50A0E;G>5LPHPBPE;HIMBO&SMC?8
DEUTSCHE P@PHB8AHCIHH 3 GHBFSES5>C 35 ABCO

TO 2018E5; FK® 5 F GGl AA03 O A ; (E@®XOGER OPERNBALL FASHION AB/ARIDA
9 . .

I FINISH HIGH SCHOOL, AFTER | STUDIED FASHION DESIGN AT STUTTGART.

AT THE BEGINNING | FOCUS TO MY FAMILY.

| TOOK PART AT PAINTING EXHIBITIONS IN GERMANY AND SWITZERLAND.

| WAS WORKING AT HOHENSTEIN INSTITUTE IN DIFFERENT POSITIONS.

MY FAMILY SUPPORT MY NEXT DECISION TO STUDY AT THE SCHSUBIEGOBPENT
STUTTGART.

EGO, F(

G.Thomi G.Thomi



SAOBOC@B@3O0OA;GH8>E
3 0H8A?5I:5FHBA O
4A0Q8H8A;GHBH
3 0H8A?51:5F5@5
CEO Gl Heé
H @
5H G
>()

IN T AND THEY FOUNBISTWAYS OO
SECOND THOUGH

FOR THEIR FR EDC OR THE HREERDM OF TH .
GENERATION ATION AND LING TO THINK FOR THE FUTURE.
NOW IT’ [ ORGET THE PAS TO HONOR THEIR NAME. .

G.Thomi
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CHIFFON
100% SILK

GEORGETTE
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INSPIRATION ,

DETAILS

COLORS

FABRIC

GEORGETTE,CHIFFON,

TAFT, ,

SATIN,

DETAILS

THE COLLECTION IS INSPIRED BY GREEK REVOLUTION OFRIBREHTSSTRY
HONOUR THEIR HEROES. AS WELL AS TO MOVE AND EXCITE THE WORLD.

INSPIRED BY CRETE & METSOVO, FOUSTANELA, POUKAMISA AND HEROES.

COLORS

WHITE FOR THE PURITY WHICH CHARACTERIZES THEM.
BLUE- HELLENIC FLAG

RED FOR THE BLOOD THEY HAVE SACRIFICED.
BROWN FOR LAND.

BLACK FOR THE DEAD.

FABRIC

GEORGETTE, CHIFFON, REMEMBERING THE FREEDOM.

TAFT (FIXED FABRIC), REPRESENTS THE STABILITY THEY GVEBE.LOOKIN

SILK, SYMBOLIZES THE REALITY

DENIM, FOR THE DIFFICULTIES

DETAILS

LACE
EMBROIDERY
PAINTING ON FABRIC

G . Thomi



HOW & WHY

WHAT
LUXERY COLLECTION
INSPIRATION 1821

HOW
GH8F@BES5A4IH5G

EFCO:8@B5GBS5;4;>51 @GAO@ O A
48@CGCEBNBSGHA8@CG;C3FLIHBAO?OHSG

@ G®;0G8@HC@O0A
4;,0L 8 @ ;&®GLE ADWORDS.PROMOTION
WHERE

SOCIAL MEDIA, ,

WHEN
2

WHO

25-40,

WHY

HOW & WHY
WHAT
LUXERY COLLECTION INSPIRED BY THE GREEK REVOLUTION OF 1821.

BESIDES THAH,8 BRESENTATION OF THE MODERN DESIGNS AND THE INNOVATIVE
MATERIALS

HOW
UPPORBY INVESTORS.

PROMOTED BY SPECIALIZED PEOPLE.

PUBLIC RELATIONS WITH JOURNALISTS, CONSUMERS, FAMOUS PEOPLE.
ADVERTISED IN GOOGLE ADWORDS.

PROMOTED.

WHERE

PRESENTATION THE COLLECTION IN EXHIBITIONS AND MUSEUMS.
PROMOTION THROUGH EVENTS AND PUBLIC RELATIONS.

ADVERTISING ON MEDIA, FASHION AND TRAVEL MAGAZINES.

SOCIAL MEDIA IN GREECE AND ABROAD.

WHEN

THE COLLECTION IS TO BE DONE WITHIN TWO MONTHS.

THESE CREATIONS DUE TO THEIR EXCEPTIONAL DESIGN ARE TAKIREPRARE.

WHO

CONCERNS DYNAMIC WOMEN, WITH A NICE BODY. WITHOUT TOWNKINMEABDS
INTERESTING IN HAUTE COUTURE

25-40, INTERESTED IN CREATIONS WITH HISTORY

WHY
OF INDEPENDENCE IS THE GREATEST HISTORICAL MOMENT

QLOTHES WITH HISTORY & MODERITY
TRADITION HELPS THE FUTURE

G. Thomi



SWOT ANALYSIS

SWOT ANALYSIS

STRENGHS

OPPORTUNITIES

. SOCIAL

*FACEBOOK, NSTAGRAM,YOUTUBE, PINTEREST
*PROMOTION

. , /

WEAKNESSES

. BUDGET

THREATS

H

STRENGHS
* ORIGINAL DESIGNS
* QUALITY IN DESIGN
* QUALITY IN INNOVATIVE PRODUCTS
MATERIALS
*« CONSISTENCY
« EXPERIENCE:
DESIGN,
PATTERN, SEWING

OPPORTUNITIES

* GROWTH OF THE CUSTOMER BY BY

* ADVERTISING FOR SOCIAL MEDIA

* FACEBOOK, INSTAGRAM, YOUTUBE, PINTEREST
* ADVOCATION

* FASHION MAGAZINE

* TOURISM, INLAND / OTHERLAND

* EXHIBITIONS

* LACK OF BEUDGET

* LACK OF STAFF

* LACK OF KNOWLEDGE

THREATS
THE PANDEMIC CAN YOU PREVIOUS
* MANUFACTURER

*SUPPLIERS
*DERSAL CHANNELS

G.Thomi






